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APPLICATION FOR CAPACITY FOR AUSTRALIA-FIJI SERVICES
SUPPLEMENTARY SUBMISSION

Australla-Flji passengsr markat

Fili is Australia’s 12th largest route in terms of total origin/destination (O/D) trattic
flows, with approximately 510,000 passengers travelling between the two countries in
the yeer to end June 2009. Passenger numbers have remained static in the past
year, following 12% growth and & 3% fehl in passengers in 2008 and 2007
respactively.

The market is dominated by point-to-point treffic, with almost 97% of passengers
travelling directty between Australia and Fiji. Almost 99% of Austraiian residents and
86% of visitors travelled directly between the two countries in the last year. Of those
visltors that travelled via other countries, nearly 4% did so via New Zealand.

The majority of uplifVdischarge (/D) traffic on the route has en O/D of Fili,
particularly for Australian residents. A amall proportion of predominantly visitar tratiic
originates in, or is destined for, the United States.

Australian traffic on the rpute is seven times the number of inbound visitors, with
446,600 resident (B8%) and 63,400 visitor (12%) movements in the year to June
2009.

The Australia-Fiji route is principally a leisura market, with approximately 70% of
passengers traveliing for holiday purposes, 13% visiting friends and relatives (VFR)
and 5% for business in the last year,

The majority of Australian traffic travelled to Fiji for leisure purposes, with holiday
aompriting 78%, VFR 10% and 4% !or businass over this period,

The figures are somewhat diferent lor visitor traffic, with the major segments travel
for VFR (33%), holiday (21%) and business (16%). The strong VFR component can
be attributed to Australia’s growing Fijlan community, which has doubled in size
between 1996 and 2006 according 1o the 2006 consus.

The malority of resident and visitor traffic travels to/from New South Wales, with 47%
and 55% passengers respectively. This is followed by Queensiand, with 23%
resident and 26% visitor tratfic, and Victoria accounting for 21% of residents and 13%

of visitors.

Market share on the Austrafla-Fiji route Is primarlly divided betwean Alr Paclfic,
Pacific Blue and Qantas (via a free-sale code share with Air Pacific). in the year to
June 2009, Alr Pacific carried 46% of passengers, Pacific Blue carried 34% and
Qantas held a 20% share'.

* Markat share dots souscad fram BITRE, with adjuatment of Alr Pacie pagsenpers which are traveiling on the
Quntas code. Al other statistics are ABS dewa.
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Jetstar's plans

Jetslar propases to operate a daily service between Sydney and Nadi from 5 April
2010. Jetstar is planning to operate these services using a one-class Airbus 321-200
aircraft configured with 213 seats.

The proposed schadule is outlined below:

City Pair | Dep Ay Frequency
Sydney - Nadi 0925 1535 Daily
Nadi - Sydney 1835 1920 Daily

The schedule is focused on seivicing and growing point-to-point traffic, as Sydney is
the targest market for both residents and visitors, while also offering same-day
connectivity for passengers traveling toffrom Melbourne and Perth.

it is proposed that Qantas will code share on the Jetstar services.

5.1(a) Competition Benefits

The extent to which applications will contribute to the development of a compelitive
environment. The Commission should have regard to:

- the need for Australian carriers to compete effectively with one anoiher and
the carriers of foreign countries;

- the number of carriers on a particular route and the existing distribution of
capacily between Australian carriers;

- proespects for lower tariffs, increased choice and frequency of service and
innovative product differentiation;

- the exient fo which applicants are proposing lo provide capacily on aircraft
they wiil operate themselves; and

- the provision of commercial agreements between an applicant and another
carner,

Distribution of capacily

I
The key competitors on the Australia-Fiji route are Air Pacific, Pacific Blue and
Qanlas (via a free-sale code share with Air Pacitic). A small number of third country
carriers have a presence on the route, of which Air New Zealand is the most
significant, operating 11 flights per week between Nadi and Auckland, Wellingion and
Christchurch which connect with its trans Tasman services.

Air Pacific is Fiji's international, full-service airline and has a longstanding presence
on the route. it has maintained a relatively stable schedule between Australia and Fiji
in retent years and currently operatas 20 flights each week each way between Nadi
and three Australian gateways - Sydney, Melbourne and Brisbane — using Boeing
aircraft (747-400, 767-300 and 737-800).

Qantas has a free-sale code share arrangement with Air Pacific and places lts code
on services between Nadi and Australia, as weill as sarvices from Fiji to New Zealand




{Auckland and Christchurch) and the United States (Honolulu and Los Angeles). Air
Pacific does not code share on any Qantas operated services,

Pacific Blue is the only Australian carrier with an allocation of capacity on the Flji
route and holds 65% of the total entitiernent available under the bilateral air services
arrangements.

Since Pecific Blue commenced cperationg tc Fili in Ssptember 2004, it has
progressively increased services, and today gperates 20 flights each way each week
between Nadi and Brisbane, Sydney, Malboume and Adelaide with Boging 737-800
aircrafl. If V Australia were awarded the capagity it is sesking, the Virgin Blue Group
would hold 90% of the total Australian capacity entittement on the route.

The entry of Jetstar, if successful in its apglication for less than 30% of the total
Australian capacity entittement, would see g second Australian camier operate its
own aircraft between Austratia and Fiji, providing direct competition to Pagcific Blue on
the routs.

If its application is unsuccessiul, it is unfikely thal sufficient capacity would be
available for Jetstar to commence operations to the extent required 10 be compstitive
on the route in the foreseeable tuture, as thp prospect of air services negoliations
between Austratia and Fiji to agree additional entitlements appears remote.

Effeclive competition

The entry of Jetstar to the Australia-Fiji market with a daily frequency would provide
considerable competition on the route. Jetstar will nead to compate strongly with both
incumbents to attract market share given their established positions.

The distribution of market share over the past two years has seen the nocumbent
operators on the routé strengthen their positions at the expense of Qantas.

Pacific Blue has grown its market share fromLapproximately 25% for the year ending
June 2007 to 34% for the 12 months 10 end June 2009, reflecting the addition of
capecity during this period. This trend could be expected to continue given the
services from Melbourne and Adelaide (720 seats weekly) that Pacific Blue
introduced during the current scheduling season,. The proposed entry of V Australia
would sge the Virgin Group's operated capacity on the route increase by over 35%,
which could be expected to resuit in substantlal gains in market share.

Air Pacific has also lifted its market share gver the period, to approximately 46%.
Whila Air Pacific has competed strongly with| Pacific Blue's growing presence in the
Fiji market by increasing capacity and through tactical advertising and promolions,
the principal driver of its increase in market ghare over the past two years has been
the change in July 2006 of the code sharg relationship between Qantas and Air
Pacific from a block-space to a free-sale |arrangement, This has seen Qantas'
position on the route reduce significanily, losing 28% market shara.

Against this background, there is a clear Incantive for Jetstar to entar the market at
the current time.

As an Australian based carrier in a market dominatad by Australian resident traffic,
Jetstar is well placed to compete on the roufe, with the ability to capitalise upon its
extensive domestic network (18 destinations across Australia) and weil-recognised
brand.
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pm Fiji and Jelstar has 140 combined

Sydney is the largest Australian market toffr
from Sydney, making it the airtine's

international and domestic daily departures
largest gateway.

Despite some volatility in pessengsr numbers over the past thres years, the outiook
for outhound traffic on the Fiji route is positive, with growth of 1.6% to 201213 and
5% to 201718 forecast’, Jetstar is wall placed to faciltate this growth and, if awarded
the capacity sought, would deploy an additional 11,648 seats each year on the
Sydney-Nad| route compared with V Australials proposal.

As a value-based carrier, Jetstar actively seeks to deploy capacity on leisure routes,
such as Fiji, which typically are more sensitiye to prica stimulation, Fare stimulation
on a particular route will often axtend beyond the direct impact of the Jetstar capacity
and generate growth for incumbent airlines, which respond competitively to Jetstar's
new low fares.

Jetstar has besn highly succassful in launchirg Internatioral services which stimulate
significant levels of passenger traffic growtlh. On comparable international feisure
routes, such as Thailand and Vietnam (to which Pacific Blue does not currently
operate), average passenger growth recorded across ail carriers was double the
average growth rate for all O/D markets in the three vears to June 2009.

Air Pacific and Pacific Biue aach operate more than 20 weekly frequenciss between
Australla and Fiji, and have a strong presende on the Sydney-Nadi route, operating
nine and seven weekly services respectively, In order to compete effectively, it is
essential that Jetstar recelves an allocation for capacity that allows it to operate a
marketable frequency on the route, which in this case is at minimum a daily service.

Although Jetstar has entered other internatipnal leisure markets successfully with
less than a daily frequency, without exception this has been to replace or
complement Qantas flying (to attain a daily ffequency in & market, eg Honolulu), or
on sectora where there has been at most one [direct competitor,

The proposed entry of Jetstar (rather thar] Qantas with its full-service product)

reflects a genuine long-term commitmen! to competing effectively in the leisure-
based Fiji market.

Fares

The introduction of Jetstar services would off
market, for both sales in Fiji and Austrafia,

As B low fares carrier, Jetstar's business
enabling people to fly more often or for the
services, approximately 10% of Jetstar's int
been first-time international fiyers. Jetstar's lo
business model which is based on reducing ¢
order to maintain a low cost base.

Jetstar's low fares are supported by the
underlines Jetstar's commitment to offering g

15hort-tem resident depanueas by markat, financial yoar®, Fo
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model |s based on price leadership,
first time. Since launching international
national passengers have consistently

fares are sustainable as a resuit of its
zomplexity and maximising efficiency in

Joistar Price Beat Guarantes, which
assengers the lowest possible internet
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fares. If travellers find & fare which is cheaper than Jetstar's lowsst comparable
internet fare on a comparable flight, Jetstar will beat any competitor by 10%.

In order to pass on the lowest possible fare o passangers, Jetstar maintains a very
simple pricing struclure, offering ils distribution partners a series of terms and
conditions 10 meat their business needs, such as extended holds for wholesalers.
These arrangements are focused on ensuring cuslomers can access Jetstar's fares
across gll channals.

Increased choice and frequengy of service

Jetstar’s entry onto the Sydney-Nadi route
and frequency of sefvice.

ld offer consumers increased Choice

Under the Virgin Group's proposal lo transfel & capacity allocation from Pacific Blue
to V Australia, in addition to an application fot additional capacity, there would be no
net increase in the number of frequencies gperated between Sydney and Nadi. |f
Jetstar's application were successful, consumers would be able to choose from a
new schedule with an additional seven frequepicies each way each week.

Current services from Air Pacific and Pagcific Blue provide consumers travelling
betwsen Sydney end Nadi with diffsrent optibns. Air Pacific offers passengers from
Sydney an afterncon departure (1310), with a late morning atrivat in Sydney (1140)
on the return sactor. Pacitic Blue offers a morping departure from Sydney (0815) and
an evening arrival (1820}, which we assume that V Australla would maintain using
cutrent slot times, Jetstar's proposed schetiule provides consumers with a third
option, with aftractive Sydney departure (0828) and arrivai (1920) times.

Prodyct differentiation

Jotstar's business model is focused on sust@inable low fares by maintaining a low
cost bass, snid its product offering, which is Dassd on choice, underpins this,

Jotstar offers a one-class value-based propuct within which consumers have a
number of options to purchase, such as Extra Leg Room seats, meals, snacks and
beverages, entertainment (video-on-demand and audic enterlfainment) and comfon
packs (inctuding a blanket, pillow and amenity kit).

As pan of Jetstar's product, consumers are able to purchase JetSaver Light fares,
where passengers travel for a lower farp with carry-on baggage only. The
attractiveness of this fare is enhanced as Jetsfar offers a cabin baggage allowance of
10 kilograms per passenger — higher than the international economy class
allowances of V Australia, Pacific Blue and Ait Pagific.

Jetstar is the first Australian airline o offer a 'jpecialiy-dasigned version of ils websile
to altow customers 10 purchase a fare or change their bookings at jetstar.com via
mobile phone, providing a simpler booking experience.

Jetstar can difierentiate itself from other isisure airlines, such as Pacific Biue, by its
high service standards. Jetstar was recognised by the SkyTrax Awards in 2009,
which are voted for by consumers, as Best Low Cost Airline in Australia and New
Zealand, following success in 2007 winning VWorld's Best Low Cost Airling, Best Low
Cost Airline In the Asia Pacific Region and Best Cabin Crew — Australia and New
Zoaland.




Jetatar's customised offering provides a competitive service for business travellers -
ot which there is 8 very small number - on a shori international sector length.
Business travellers have the ability to upgrgde their travel axpariance with meals,
video-on-demand (including news and busingss programs) or additional leg room &s
well ag the option of a discounted fare if travefling only with carry-on baggage.

Offering travellers choice and the ability to |customise their travel experience has
particular advantages on short-haul interngtiona!l leisurs routes, such as Fiji. V
Australia’s proposal to deploy three-class Boeing 777-300ER aircraft would not
necessarily be eppropriate for the Fiji route, wihere many passengers may not raquire
or be prepared to pay for features such las a lig-flat bed for a flight time of
approximately four hours,

Commercial agreements

In addition to code sharing with Air Pacific, Qantas proposes to code share on the
Jetstar services. No code share arrangements between Jetstar and Air Pacific are
planned.

Although Qantas will continue to sell code share seats on Alr Paclfic services, Jetstar
will provide independent and direct competition to all operating carriers on the route.

Qantas currently holds a 46% equity stake ir] Air Pacific. Against the background of
changing market condilions and s broedef strategic svaluation of the Group's
investment interests, this shareholding is undgr review. Qantas has held discussions
with the Fiji Government, as the major staksholder in Air Pacific, in these terms.

Although Qantas’ continuation as & shareh
would expect o maintain commercial arran
share, over the long term, subject to any requ
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The axtent to which appiications will promote

der in Air Pacific is under review, we
gements, such as the free-sale code
red competition law approvals.

tourism to and within Australia. The

Commission should have regard to:

the level of promotion, market dq%!opmenr and investment proposed by

each of the applicants; and

from points beyond the Australian
gateway(s).

route service possibiltties to and
gateway(s) or beyond the foreign

While the number of visitors travelling to Australia is relatively low compared with
Australian residents travelling to Fiji, the infoduction of Jatstar services could be
expacted to stimulate inbound visitation given the majority of traffic is leisura-based,
which is sensitive to price,

Jetstar's entry into simiiar international leisurg routes, such as Vietnam and Thailand,
demonstrates the etfectiveness of its businass model in promoting visitation to and
within Australla. In the three years to June 2009, these markets have recorded an
avarage growth in visitors travelling to Austrglia, across ail carriers, which has been
higher, with Vietnam more than 20 times higher, than the average growth rate for
visitors across all O/D markets.
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Promotion, market development and investm
Jetstar will promote the Sydney-Nadi service

and tactical route specific campaigns.

Jetstar offers holiday packages 1o visitors tr4

couples travelling on any budget. Travellers ¢
can cystomisa their holiday by selecting a d
activities. As part of its packaging product, Je!
pricing on Jetstar flights and includes a Iu
passenger.

Route service possibilities

Jetstar offers passengers a Jarge range
gateways.

nt

on an ongoing bas!s via network-wide

velling to Australia to suit families and
can purchase both pre-set packages or
ombination of flights, hotels and other
star offers exclusive access to package
ggage allowance of 20 kilograms per

of itineraries beyond the Australian

For those passengers sesking 1o visit mora t|1\an ohe clty In Australia, Jetstar has an
extangive domestic network of 19 destinations (13 ports ex Sydney) and, via code
sharing with Qantas, can offer onward services to inbound passengars to over 30
points in Australia.

Fifteen percent of visitor trafic on Australia-Fiji services has an O/D of the United
States. Passengers travelling between Nadi gnd the US will be able to connect with

Qantas' code share services from Nadito Lo

5.1(c) Consumer Beneflts

Angeles operated by Air Pacifie.

The extent to which applications will maximis§ benefits to Australian consumers. The

Commission should have regard to;

the dsgrees of choice (including, 4
availability, range of product);

standards of service;

route service possibilities to and

gateway(s) or bayond the foreigr

Australian consumers have been a majo
international leisure routes since December 2

The proposed Jetstar operations will offer
bengelits:

s the ability to customise the travel e

board product options;

access to the Qentas Frequent Fly,
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frorn points bayond the Australian
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beneficiary of Jetstar's entry onto
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erience through pre-paid and on-
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pr program; and







By the end of 2009, it is intended that interngtional Jetstar passengers will have the
option of web check-in up to 24 hours before departure and self-check kiosks. Self
tagging for baggage check-in is also planned to provide Australian consumers with a
more efficient chack-in process.

Holiday packages

Jetstar's holiday product offers Australian (consumers a range of fully-inclusive
packages for families and couples through a/number of channels. Fiji packages will
primanly service Denarau Island, Nadi, the Coral Coast and northern islands regions
out of Nadi airport. Jetstar will also offer consumers a range of options such as
competitively priced hotels, tours and activitigs around Fiji, which can be pairad with
Jetstar flights and tailored to suit any holiday.

In addition, there is potential for consumers to book car hire in and around Nadi
through Jetstar, as its car hire partners (Avis/Budget) have a presence there. Jetstar
ig also exploring the possibility of providing|transfers from the airpert to hotels in
Nadi/Denarau/Coral Coast in addition to coripections to and bookings on the ferry
servica from Denarau to the northern isiands.

For the comparable destination of Bali, Jetstar's packages are generally equal to or
cheaper than the equivalent offered by Virgin Blue, In addition, Jetstar's holiday
product differs from the Virgin Group's prpduct by providing a wider range of
packeging options, including pre-set packagds (on top of Flight Plus and “build your
own” customised holidays), as well as incorpgrating JetSaver Light flights that include
20 kilograms of luggage in the package price.

Jetstar's proposal to ofler a daily flight| schedule will be important to the
competitiveness of its holiday packages, ensuring that customera have complete
flexibility in terms of length of stay.

Fares

Jotstar's proposed tariff levels will see the (introduction of fares which are highly
competitive with both Air Pacific’s and Paciti¢ Blue's base fare, While the entry of a
new carrler on the Australia-Fiji route could be expscted to stimulate price
competition initially, Jetstar is able to continue to deliver sustainable low fares as has
been demonstrated on other routes.

In addition to Jetstar's commitment to sustainable, competitive fares, further options
are available to Australian consumers. As mentioned above, launched in February
2008, Jetstar was the first airline in Australia|to offer a fare - JetSaver Light — which
provides a $20 discount (one-way sector) for|international passangers travelling with
only carry-on baggage.

To suppor! this, Jetstar has increased the maximum carry-on weight allowance for
carry-on luggage to 10 kilograms from seven kilograms, to make it easier for all
passengers carrying a staendard Size bag to meet ts cabin baggage weight
restrictions. This will provide Australian consbmers, particularly those travelling for a
shont break or business travellers, with a competitive option in the Australia-Fijl
market.
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Frequent Flyer scheme

Jetsiar flights are available for redemption by
program in two ways - via Qantas and Partr]

members of the Qantas Frequent Flyer
er Classic Awards or Jetstar Any Seat

Awards. Jetstar passengers are able fo earn
credits when travelling on particuler fare type

Access to Qantas Club loupges is avail
passengers which are Qantas Club members.

Distribution methods

As Fljl is primarily an outbound route, similﬂ
Bali or Phuket, Jetstar expects to sell the maj
Austraha.

Jetstar has an extensive distnbution netwo
Australia. Thig includes:

» direct to consumers via the Jetstar.cor
ainine partners including interline and
retajlers in Australia including Fligh
World, STA;
online Travel Agents including Webjet;
wholesalers/consolidators (nciuding Hd
mestings, incentives and tour operat
and

Wagonlit, American Express,

Jantas Frequent Flyer poinis and status
, such as Jetstar's JatFlox fare.

ble prior to travel to those Jetstar

r to other Jetstar destinations such as

'Prlty of seats on its proposed service in

k that spans all industry channels in

n website and call centre;
code share panners,
Centre, Stella Group, Jetset Travel

brizon, Voyager, infinity, Pinpolnt
s 10 facilitate group trave! movements;

corporate travel managers including Corporate Travel Management, Carlson

Jetstar agente have ready access to all fights through a number of channels,

inciuding the proprietary website, a direct iinkage inio Jeist

Application Program Interface (APl), and
(Amadeus, Galileo, Sabre efc) which operate

Advertising and promotions

Jetstar plans to heavily promote Fiji in the
through various channels and advertising actis

¢ an advertising campaign around the sy
direct response campaigns across
volumes of television, print, and radio
a national agent aducation campaign
Nadi for key agents. This will col
tonsumer campaign and the sales ca

Jotstar is one of the most prominent carrier
tfares and public campaighs. In combination
to roeach a broad section of the Australian
Australia and Fiji.
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ar's booking engine via
lll major global reservation systerns
n Australia.

Australian market on a natlonal basls
vity including the following;

vecial short-term inaugural fare;

all media channels with significant
dvertiging; and

hich may include familiarisation trips to
ide with the commencement of the
paign with agents in Australia.

in Australla in terms of promotion of
ith its low tares, this sees it well placed
bublic and stimulate demand between




Efflclencies

Jetstar's business mode! is based on price lepdership, which Is sustainable due to a
constant focus on maintaining a low cost bage by maximising efficiencies. Although
customers enjoy considerable flexibility in cystomising the product offering, this is
structured so as not to add further compleXity to the basic model, ensuring the
availability of low fares.

Jetstar's businese model has enabled it to [compete successfully in a number of
markets which were not viable for Qantas, |with a two or three-class full service
offaring.

Jetstar provides optiors to customers to improve the eficiency of their own
experience, through the availabitity of web chieck-in, Seli-Check Kiosks end plans to
Introduce self 1agging for baggage check-in.| These options deliver time gavings to
passengers by reducing conpestion associated with check-in gqueues and also
reduce costs to the airline, which keeps fares low. Similarly, Jetstar's innovative
JetSaver Light fare encourages passengers 10 travel with only carry-on luggags,
which also delivers time end cost savings.

The A321-200 has suparior seat-kilometre cgsts of any single-aisle aircratt within its
class and these cost efficiencies will contributp to Jetstar's ability to offer lower tariffs
to Australian consumars on an ongoing basis,

In addition to its high standards of service, Jetstar has bean recognised for its
operational and overall excellence in the lgw cost airline category. In 2008, the
Centre for Asia Pacific Aviation (CAPA) named Jetstar the Low Cost Airline of the
Yoar in the Asia Pacific region for the second gonsecutive year. It is the third time the
value-based carrier has wen the prestigioug aviation award since its operational
launch in May 2004. In addition, Jetstar was selected by an independent panel of
indusiry experts to receive Alrine Business magazine's award for Operational

E-.-..u.. - en PSSO
ACOISNCE i euur,

It Jetstar's application to commence a daily Sydney-Nadi service was successiul, this
would provide further operational efficiencies| across its network, such as increased
aircraft utilisation and economies of scale,

The antry of Jatstar will stimulate the Australia-Fiji market and snsure the incurnbant
cerriers become more innovative in terms of {ares and produet offering. For sxample,
shortly after Jetstar iaunched services to Thailand, Thai Airweys anncunced an
interline agreement with Virgin Blue, which| expanded its Australian network and
offered special fares to Australian residents.

On the Bali route, Jetstar and Pacific Blue qompete vigorously, which is evident in
significantly higher than average passenger growth than that across all O/D routss in
terms of 1o0tal, resident and visitor traffic.

Route servige pogsibilitieg
A very small proportion of Australian rasidenE travelling on the Fiji route originate in

or are bound for the United States. Attractive connections for these passengers could
be offered on Qantas code share services to the US opsrated by Air Pacitic.
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5.1{d) Trade Benofits

The extent to which applications wilf promote 1

should have regard to:

the availability of frequant, low ¢

nisrnational trade. The Gommission

t, reliable fraight movernent for

Australian exporters and imponefs.

The Australia-Fijt air freight market! support$ a sizeable two-way trade in goods,

which chiefly consists of textlles and fresh
imernational air mait services.

On each of its services 1o Nadi, Jetstar would
500 kilograms of freight per flight, which
loadings and season of operation,

As part of the Qantas Group, Jetstar can o

oduce, as well as express carge and

have the ability to move approximately
will vary depending upon passenger

or its freight customers access to an

axtensive international and domestic netivork. In eddition, Qantas Freight's
partnership with Austraiia Post - Austrafian air Express {AaE) - provides {reight and

mail sarvicas in Australia and offers a seam
domestic networks.

5.1(e) Industry Structure

The extent to which applications will impad
industry.

Tha commencement of {Hghts to Fiji by Jets
Australian aviation industry.

Jatstar's expansion into Fiji will ensure that
utilised and will provide incremental empioym
its application, Jetstar wouid be the only Aus
Australian based crews.

Jotstar's entry on the Fiji route would ancoura
by providing an opportunity tor another Austj
This wauld batter aquip Australian airlines to ¢
foreign ainines which have grown their sen
International competitivensss of Australia’s
investmant and skiils development in this se

-

g5 transler betwaen intermational and

t positively on the Australian aviation

tar will have a positive impact on the

airer

...... aft are officiantly
Bt for Australian crews. If successiul in
ralian girline group on the routs to use

long-term competition in the industry
ralian carrier to compete on the reute.
sompete effectively with the high quality
jices in the market, strengthening the
liation industry and encouraging fulure
or.




